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A CASE STUDY 



OBJECTIVE 

•  Create enthusiasm for the upcoming 2011 – 2012 season by engaging 
with fans and registering 10 contest participants for an in-person 
opportunity during a pre-season game to win a pair of season tickets 



GOLD RUSH DETAILS 

•  Wayin powered a 10 day (December 10 – 19, 2011) contest on the 
Nuggets’ Facebook page 

•  Fans opted-in to Gold Rush app where they answered trivia on the team 
and its players 

•  Each day 15 new wayins (questions) were posted, each with a correct 
answer 

•  At the end of each day, individual scores were posted based on previous 
answers given 

•  Additionally, a leaderboard showing scores from ALL contestants 
displayed current results, creating  

•  Contestants could comment on each wayin, and share Gold Rush with 
their friends through Facebook 

•  Daily posts were made to the Nugget’s Facebook Page Wall to 
continuously promote the contest to existing and prospective Gold Rush 
contestants. Votes could be cast in-line on the Wall, increasing 
engagement  



RESULTS 

•  One fan won season tickets, others won Nuggets merchandise 
•  Denver Nuggets created a game driving daily content through gamification 

& trivia and had massive engagement in their social and digital channels 



FACEBOOK INTEGRATION WITH FAN SCORES 
AND LEADERBOARD 



CONTEST PROMOTION 



REAL-LIFE PAYOFF FOR THE CONTEST WINNERS 

http://www.youtube.com/watch?v=brYfZ58lCCQ


CLIENT SATISFACTION 

"Wayin	  was	  the	  perfect	  fit	  for	  our	  annual	  Denver	  Nuggets	  Gold	  Rush	  contest.	  
We	  wanted	  to	  create	  an	  engaging	  and	  fun	  experience	  on	  our	  Facebook	  page	  
for	  exisAng	  and	  prospecAve	  fans,	  and	  Wayin's	  intuiAve	  polls,	  leaderboard	  and	  
individual	  scoreboard	  funcAonality	  ensured	  the	  contest’s	  success.	  	  
	  
Their	  content	  team,	  who	  was	  phenomenal	  to	  work	  with	  by	  the	  way,	  
generated	  dozens	  of	  fresh	  and	  unique	  quesAons	  for	  us	  on	  a	  daily	  basis	  for	  the	  
duraAon	  of	  the	  promoAon.	  With	  the	  quick	  turnaround	  this	  season	  aIer	  the	  
NBA	  lockout,	  I	  honestly	  don’t	  know	  if	  we	  could	  have	  pulled	  it	  off	  without	  
Wayin’s	  help	  –	  definitely	  not	  nearly	  as	  seamlessly	  as	  we	  did.	  
	  
I’m	  already	  looking	  forward	  to	  the	  working	  with	  the	  Wayin	  team	  again	  in	  the	  
near	  future.”	  
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